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The Bridgerland Storytelling Guild,
the northernmost chapter of the Utah Storytelling Guild,

cordially invites your school to participate in our first annual…

. . . It’s a festival celebration of words: words spoken, told,
sung, danced and even cooked!

We would love your school to participate!
We would like each school to have their favorite interested students tell stories — after school, in
class, or however you choose. The two favorite tellers from each school (a boy and a girl) will be
invited to tell stories with other storytellers, both amateur and professional, on March 10th at the
Cache Valley Center for the Arts, the location of A Festival of Words.

This activity helps meet several goals for students, including developing social skills, public
speaking ability, and the creation of narrative required by the Language Arts Common Core.

Consult this Resource Book on ways you can help your learners excel in the vital art and skill of
storytelling. We have other resources available should you choose to participate as well.

If you are interested, contact any member of the Bridgerland Storytelling Guild, or contact our
chapter president, Dr. David Sidwell, at dr.davidsidwell@gmail.com.
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RESOURCE GUIDE

FOR TEACHERS &
SCHOOL ADMINISTRATORS
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How to Select Students to Represent
Your School at the Festival

We would like two students, a boy and a girl, from each school. There are several ways
your school can select students for A Festival of Words. Here are a few:

1. Teachers or administrators can simply find those students with interest and
recommend they participate. There may be youth in your school who seem to
have a natural talent for storytelling and can be approached directly to see if they
have an interest.

2. The school can have a school-wide storytelling festival. This is extremely
gratifying and fun, and story topics can be selected by teachers to match
curriculum subjects.

3. Teachers or administrators can simply ask for volunteers or interested students.
4. Schools can work with their local PTA organizations, who can manage and run a

one-night storytelling festival of interested students.
5. Any combination of above will also work. In fact, personal invitations are the best

way to get interested students involved.
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Directing & Managing
A CLASSROOM OR SCHOOL-WIDE STORYTELLING FESTIVAL

Like any activity, this does take some work, but so many curriculum areas can be addressed, amd
storytelling is such an amazingly valuable skill, the time and effort spent are well worth it. The
following is a quick, step-by-step guide, should you want one. You may discover or invent other
ways of doing this as well.

1. Set the date when your school will have its final students selected. The date of A Festival
of Words is March 10, so your storytelling festival will have to be before that date,
preferably several weeks before so we can schedule performers and market your students
in public relations activities.

2. Each participating classroom should instruct students in basic storytelling skills (they
follow in this booklet). This does not take long and is easily integrated into other
curriculum areas. In fact, we recommend that storytelling skills be taught five or ten
minutes at a time. Try them as “sponge activities” or teach them and then reinforce them
when students make presentations. Teachers should model these skills as well (don’t
worry, you’re a GREAT storyteller!).

3. Over the course of a few weeks, participating classrooms hold their own mini-festivals,
and the two favorite students will tell stories at a final event. We recommend using peer
strategies when selecting students. You might give students a rubric like the one included
in this booklet and have them evaluate each other in a friendly, loving way. The “best”
storyteller might not necessarily be selected; students will often ultimately select the
teller whose story entranced them the most.

4. The final event is simply an hour in which the school gathers to hear the favorite
storytellers from each classroom.

5. For your final event, don’t be afraid to ask a special adult guest to tell stories. Members
of the Bridgerland Storytelling Guild are often available to be guests at your school’s
storytelling events.

6. Don’t be afraid to invent other methods. Many schools have a special library time, for
instance, and using your school’s media center professionals is another great way to find
those students who will tell at the festival.
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What Is Storytelling?

What IS Storytelling, Anyway?

Storytelling is the performance of IMAGES in a narrative to an audience by the use of body and
voice. It is not memorized and the teller does not use notes. Far from being totally impromptu,
however, a storyteller MUST rehearse and practice a story, even if the performance itself is
relatively extemporaneous. Stories can change depending on the audience, for instance. A
storyteller usually adapts her performance at each telling. However, a storyteller MUST know the
IMAGES and EVENTS in a story.

When a storyteller imagines a story in her mind, she sees these events and images in the story and
then, though the use of her body and voice, shares these images and events with her audience. By
“see” we mean she “visualizes” the story, and this is a metaphor for using all seven senses:

1. Seeing

2. Hearing

3. Tasting

4. Touching

5. Smelling

6. Seeing dead people

7. Emotions

When a storyteller gives her audience anything but IMAGES, she has undermined her storytelling
and is probably now giving a speech instead of telling a story. Any data or bit of information in a
story can—and should—be turned into an image when a storyteller visualizes it.

So in sum: storytelling is a sharing of images and events in narrative form, and because of the
intimate nature of sharing these images and events, storytelling is a sharing of oneself, too.

Storytelling is NOT:

Reading out loud. Reading out loud is an amazing, wonderful thing that you should do as a
parent and as a teacher! I sometimes teach a class that extols the virtues of reading out loud, and I
can’t say enough good things about it. But it is not storytelling.
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Memorizing. We don’t memorize things in a story as much as we simply become very familiar
with the story we are telling. Specifically, we come to “know” the events, characters and images
in a story intimately. Then we tell the story IN OUR OWN WORDS. It is not recitation.

Impromptu. Told stories need LOTS of rehearsal to be amazing and effective. Very few people
can simply start to tell a story out of the blue and call it art. Just like anyone can draw a stick
figure or anyone can take a picture, artists and photographers take that to a different level and
create works of art. In this blog, we try to take you closer to the “art”.

A lesson. Storytelling, like all great art, should be exploratory and not explanatory. If you want to
teach a lesson, then teach a lesson. If your story helps teach that lesson, fine, but you’ve taken a
step away from art, which is personal, exploratory, and suggestive rather than didactic.

Pure entertainment. Entertainment is a worthwhile goal for any storyteller, but like all great art,
storytelling should elicit cultural bonds, help us discover new truths, heal, and go beyond mere
pleasure.
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How to Tell a Story:
An Introduction

SEE  •  BE  •  ME

SEE
When storytellers say that “seeing” is important (i.e. “visualization” or even
“imagination”), what that really means is that a storyteller needs to use ALL SEVEN
SENSES:

1. Seeing
2. Touching
3. Tasting
4. Hearing
5. Smelling
6. Seeing Dead People
7. Emotions

As a storyteller “sees” the events and images in a story, this means that she needs to
access and then communicate these images and events. In other words, she simply sees
what’s going on and then shows her audience what she sees.

The more clear the images in the mind of the storyteller, the more clearly she can tell the
story—the better the story will be.

Scientifically speaking, once a storyteller sees the images and events in a story and has a
desire to share them, her mind will prompt her voice and body to show the images she
sees through gestures, voice inflections, and other elements.
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All art is image-based. Images have the power to move people emotionally, inspire them
and motivate them. Images have an arch nemesis: Information. Information does not
inspire or motivate. If a storyteller shares mere information, she will be boring and
lifeless, so storytellers should be encouraged to share IMAGES and to turn information
into IMAGES by what she “sees.”

Images are GREAT! Information is boring.

Storytellers deal mostly with images, making these images come to live with their voices
and bodies.

BE
BE-ing in a story means to become the characters in some way. To do this, a storyteller
must get inside the minds of the characters. He must try to see what the character sees
and see HOW the character sees. He must try to get inside the mind of the characters in
his story. Then he must SHOW us (as opposed to telling us) what that character sees and
feels.

Showing is more important than telling. It’s that “image” thing again. Showing is done
with our voices and our bodies.

We all know what voices do: a storyteller can use inflections, volume, pitch, rate,
etc.—but there is no real need to think about these things very much. The storyteller
should just see things clearly and be flexible so his mind can prompt his voice to do the
right thing. Storytellers: Trust your mind! It’s right most of the time.

Out bodies have three different tools for communication:

1. Stance: this is the posture of the storyteller. A stance of a 95 year old man is
much different than the stance of a toddler just learning how to walk, for instance.
Most characters differ from each other in stance. Think of how a confident king
would stand compared to a lowly, wimpy peasant. They stand differently. Their
stances are different.

2. Gesture: These are the way a storyteller’s hands move. We all naturally “talk
with our hands” when we speak with our friends and family at parties and in
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meetings or when we teach a lesson. Storytelling is no different. A storyteller
should just talk with his hands as he normally would. He may want to make his
gestures bigger, however, for more dramatic effect or to be seen better.

3. Face: Our faces are communicative! As we see scary things, our faces will show
that we are scared. Storytellers must be careful not to go the other direction and
simply show a scary face. Storytellers work from their minds to your face and not
from their faces to your mind. Storytellers see an image first, then communicate
it.

ME
Storytelling is very much about sharing ourselves, not just a story. As we select just the
right words, phrases, and images that we’ll use to show the images and events our story,
we are also showing people our personality and sharing our backgrounds. Storytellers:
use the fun words you normally use and be yourself.

As an audience we all want to hear a great story, but we want to make a friend even
more.
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A Process for Storytelling
Understanding the See, Be and Me of storytelling is the first step to telling a great story.
Now comes the practical part, written in the second person for impact:

Short Version:

STEP 1: Find a story
STEP 2: Practice it so it’s terrific
STEP 3: Perform it and have fun showing people images and events!

Longer Version:

STEP 1: Find a story. It should be a story you like. It can be from your own life or it
could be a folk tale, fairy tale, a story from history, a story about your ancestors, a myth,
legend, ghost story or any other kind of story.

Beginning storytellers may find it helpful to begin with a story from your own life. Every
life lived is interesting! You are amazing! Think of how you got that scar—on your skin
or in your heart. Most embarrassing moments, scariest moments, happiest moments,
moments of danger, moments of joy—these all make terrific stories! Think of ONE event
rather than give a diatribe of your life. …But save sacred experiences for special times
and for special people.

STEP 2: Learn the story. Storytelling is not memorized, but a storyteller needs to be very
familiar with the images of a story. Know the images and events, but you will tell the
story in your own words that come to you at the moment you are telling it.

One trick at learning the story that some storytellers prefer is to write the story out as if
you were telling it to the computer and it was writing what you say. Then, once written,
learn the images and events and the order in which they come. Learn some of the fun
words and phrases that you want to use.
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Then throw the story you wrote away and proceed from the images and events. DO NOT
MEMORIZE your story. Just know the images and events extremely well.

STEP 3: Practice the story. As you practice, you will be able to know the images and
events better and better each time you tell it out loud as you practice. Remember that
storytelling is  made up of SHOWING images, not telling about them.

STEP 4: Polish. As you practice, you will fine tune the words you use in many places,
think of creative words and be much more deliberate about your language, gestures, voice
and body. As you polish, you can begin to avoid phrases like “um” and “y’know”. You
can avoid using “goes” in the place of “said” and other sloppy language habits—unless
you want them there for a really good reason.

To practice and polish your story will usually take about ten times telling it; each time
will give you more clarity in both your seeing of the images and in showing them to your
audience.

Make sure that at least one of your practice performances are to an audience—not
necessarily for feedback, but to simply force you to think creatively and deliberately.

STEP 5: Tell your story! You’ve come a long way, you’ve worked hard. SHOW your
story to your audience!

Some things to keep in mind:

• Your audience likes you, even before you begin.
• Nervous? Good. This will help you make sure you are prepared so you will

succeed.
• What if you fail? Storytellers do not fail. “Failed” storytelling does not exist.

Really! Your audience expects you to succeed, and you will, no matter if things
came out the right way or not. They love you and anything you do will be seen as
a fun quirk to the story. Just take notes and improve the next time.
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Storytelling Rubric for
Student-to-Student Evaluation

You may use the following page to make copies so your students can evaluate each other
when they tell stories.
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HOW DID THE STORYTELLER DO?
Student-to-Student Evaluation of Storytelling Performance

I could hear and understand the storyteller 1     2     3     4     5

When I listened to the storyteller, he or she showed me
things, and pictures and images came to my mind 1     2     3     4     5

The storyteller seemed confident and enthusiastic 1     2     3     4     5

The storyteller seemed professional and prepared 1     2     3     4     5

Number of times the storyteller said “um” or “uh” (keep a
runny tally)

List three compliments for the storyteller:

1.

2.

3.

HOW DID THE STORYTELLER DO?
Student-to-Student Evaluation of Storytelling Performance

I could hear and understand the storyteller 1     2     3     4     5

When I listened to the storyteller, he or she showed me
things, and pictures and images came to my mind 1     2     3     4     5

The storyteller seemed confident and enthusiastic 1     2     3     4     5

The storyteller seemed professional and prepared 1     2     3     4     5

Number of times the storyteller said “um” or “uh” (keep a
runny tally)

List three compliments for the storyteller:

1.

2.

3.
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Workshops
That you can do with your students

VISUALIZATION:
THE MOST IMPORTANT STORYTELLING SKILL

The key to storytelling, THE MOST IMPORTANT THING, is to see what you are
talking about. This is called Visualization. You need to have clear, vivid pictures in your
mind. This takes concentration and imagination.
Imagination means that you are visualizing completely the images of a story.
Concentration means that you can sustain these images in your mind for more than just
flashes of a second; it's kind of like a movie in your mind.
As humans, we have several senses:

1. seeing
2. hearing
3. touching
4. tasting
5. smelling
6. seeing dead people
7. intuiting/feeling things emotionally

Activity:
Learn one of the sentences below and then perform it for a partner. Remember the senses:
sight, smell, taste, hearing, touch, attitude, etc. and choose those senses that invite the
audience to visualize with you.

1. Slowly, deliberately, the axe murderer reached for another paper towel.
2. As the leaves flew all around her, she could feel the chill of Autumn in the air.
3. The cake looked delicious, but what he really wanted was the ice cream.

Okay, so how'd it go? Did you SHOW your partner what you were seeing? Can you see
how important it is to see all the events and images in a story?
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BEING INSIDE A STORY

It is important to be INSIDE a story rather than OUTSIDE. If you are inside a story, there
are things and events that take place above you, below you, behind you, in front of you
and to the side of you.
If you are telling about Cinderella, for example, you are next to Cinderella—or perhaps
you BECOME Cinderella for a moment. The floor she is cleaning is underneath your
very feet. Being inside a story allows you to better invite the audience to join you as you
watch and participate in its virtual world.

Activity:
Remember an event that happened to you in the past. Try a "most embarrassing moment"
or a story of how you got a scar or some other injury--or some other story. Consider one
specific moment in the story and remember its details. Consider what is in front of you,
behind you, to the sides and above you. What is under you? What is the temperature?
Make a list on a piece of paper and then point to things as you remember them and see
them in your imagination.
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SETTING THE MOOD

Remember that great scene from Disney’s The Little Mermaid when she’s out on that boat with
the Prince? The little crab says, “First, we got to create . . . the MOOD.” Then a lot of effort is put
forth into building as much romantic atmosphere as possible as all manner of creatures sing, wail
and bellow “Kiss De Girl”.

Your story needs a special mood just as much as the Little Mermaid needed mood at that
moment, and like the song, it takes a lot of effort. Mood is one of the most important elements of
your story. Mood doesn't just happen accidentally—you must BUILD it. Using voice and body,
and based on visualizing the emotional feel of the story, you can build a powerful and emotion-
coaxing mood of your own.

Discuss:

If you were creating a haunted house, what things would you put into it? How would they
contribute to the mood? Would you have scary music? Would it be dark? Visualize a room in a
haunted house. Make sure your visualization is complete and clear.

Pretty scary, eh? Of course it was! You were terrific!

Activity:

Now memorize the sentence below. I made it myself; you’ll love it:

"As the moon rose over the forest, the animals began talking with one another."

Tell this to a partner. Perform it, so make sure you are showing things and not just telling about
things.

Super job!

Now perform the sentence again, but this time, make it a SCARY story. How will the images
change? It will NOT work to simply add some strange voice qualities or eerie body movements.
You have to actually see different images! See a scarier moon—what might a scary moon look
like? Red? Black clouds trailing in front of it? See a scarier forest—I imagine leafless tree limbs,
black and grabbing like skeleton fingers at anything that goes by. How does this influence your
voice and body? The seeing and visualizing have to come first!

Now perform the sentence again, but make it a LOVE story. Aaaah. How romantic! How will the
images change? It will NOT work to simply add some romantic, sighing voice qualities or sexy
body movements. You have to see different images! See a romantic moon—what does a romantic
moon look like? Pink? Heart-shaped? See a romantic forest—I imagine a fresh pine forest with
glittering snow and furry animals running around. How does this influence your voice and body?
The seeing and visualizing have to come first!
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CREATING CHARACTERS:
GETTING TO KNOW THE OGRE

You know what ogres look like don’t you? Shrek? He’s no ogre. Not really. Ogres are mean and
nasty. They smell bad. They eat people. Shrek is a charming, ugly green guy with cute bugle ears.
So how does storytelling communicate such a filthy, uncouth character as an ogre? It’s easy: you
just have to SEE it!

We’re going to practice today both SEEing a character and BEing a character.

Activity:
In a moment, I’m going to ask you to be two different characters. Don’t worry, you won’t have to
be them at the same time (though a storyteller can, in fact, do this!). Imagine ELEPHANT. He is
walking through the forest. Sure, Lion says he’s king, but what lion would attack a fully-grown
elephant? As you imagine this elephant, note three of its most important features. How would you
communicate these features with your body? Attach words to the features, such as: “Elephant was
big, he was clever, and he was patient.”

If I were to show that he was big, I might puff up my body and raise my shoulders, making
myself look big, or I might walk with heavier feet. To show cleverness, I might raise my
eyebrows as if I knew something that you didn’t. To show patience, I might rest on my feet,
looking as if I were in no hurry at all. Try attaching the three features with which you came up
with a body communication of Elephant. Say the words as you do so.

If you happened to make a trunk out of your arm, think about whether having a trunk is really the
most important feature in your story. It’s a cliché, but is it really important? Try being Elephant
without showing a trunk with your arm. Also, as storytellers, we have to stand up to be animals,
no matter their size.

Fabulous job communicating Elephant with your body! Now do the same thing with MOUSE.
Think of three important traits of mouse and say them out loud as you show these traits with your
body. Remember to stand up! Storytellers need to be animals while standing up.

Good! Now we are ready for some talking.

As a storyteller, you have the amazing superpower of being able to jump in and out of characters’
bodies and minds instantaneously. It is time for Elephant to meet Mouse for a very short
conversation.

Say the following, becoming each of the three characters. Use your body, and also now your
voice, to communicate these characters clearly. Yes, this is a bit like acting, or maybe it IS acting!
But storytellers do it.

STORYTELLER:     Elephant trudged up to mouse and said,

ELEPHANT:      “Well hello Mouse!”

MOUSE:    “Get stuffed you creepy lummox!”
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Do it again, but this time, have Elephant look down at Mouse, and have Mouse look up at
Elephant.

Well done! Can you see the magic power you have as a storyteller? You can be both Elephant and
Mouse and also the Storyteller. Did you notice how your body shifted effortlessly and quickly
from one character to the other? You are a true genius!

You can have some fun here, too. Do it again, but try a squeaky voice for Elephant and a deep,
resonating voice for Mouse, just to add a touch of the unexpected.

Wow, that was weird but fun!
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AVOIDING CONTEMPORARY COLLOQUIALISMS

Activity:
Consider these two sentences written on the board. What does each mean?

                "He was like a monster."

                He was, like, a monster."

What's the difference? Is there a difference? Now consider these two sentences:

                "She goes to the store."

                "She goes, "To the store."

Can you see the difference in meaning between these two sentences?
A “colloquialism” is a word or phrase that we use in our everyday speech. Sometimes
colloquialisms sound sloppy, though.
"Like," "goes," "you know," and "um" are some of these. Using "like" and "goes" used to
be made fun of as "Valley Girl" talk. Nowadays, we all do it, like, all the time!
The most compelling reason to avoid such speech isn't to please the grammar police.
We simply want to be deliberate with our language so we use the right words to say the
right thing. We also want to be professional and prepared. Using sloppy colloquial
language shows our audiences that we are not as prepared and professional as we could
be.
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STORY BONES: STORY STRUCTURE

All stories have a Beginning, Middle and an End. Everyone knows this, right? …Or do we?

The Beginning

The beginning of a plot includes the background, setting and introduces the characters. Most
important, the beginning of a play (or story, movie, or any other narrative) lets the audience know
the ROUTINES of the world of the play. What does Cinderella usually do, for instance? She is a
slave in her own house and with her step family. Of all the information we could give (hair color,
how many bugs in the window, the color of the wall paper, etc.), that's the most essential thing to
know: her ROUTINES.

The End

If the beginning lets everyone know the routines of characters in a play, what does the end do?
Usually, events of plays change routines in plays, so the end of a play usually establishes NEW
ROUTINES of characters. Cinderella's new routine?: She is now a princess and lives with the
Prince. In short: She lived happily ever after. I

The Middle

Here is the meat of the story. The middle usually has most of the events and images that take
place in the story. Usually, these events and images lead to a point in the story that is called a
climax.

The Climax is the most exciting part of your story! Storytellers are usually louder or faster or
more excited at this point.

Activity:

The sentence that you see here on the board could be the climax of a story. Let’s try saying it as a
class in different ways:

She got closer, closer, closer, closer, closer

until it reached out and grabbed her!

That’s an exciting sentence! Let’s try saying it, and we’ll get louder as we say each “closer.”

Wow! That was really exciting! Now let’s try saying it faster as we say each “closer.”

Wow! That was amazing! You were all so communicative! I noticed that not only did you go
faster, you were louder, too! Well done.

When you get to the exciting parts of your story, you might try being louder or faster or both!
Then you can really have an exciting story!

Now all this story needs is a beginning and an end, right?
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Resources

Dr. Dave’s Amazing Storytelling Compendium:

http://storytellingsite.wordpress.com

Story Arts Institute by Heather Forest:

http://www.storyarts.org/

Eldr Barry’s Storytelling Website:

http://www.eldrbarry.net/

International Storytelling Center

http://www.storytellingcenter.net/

Utah Storytelling Guild

http://www.utstoryguild.org/

Bridgerland  Storytelling Guild (a chapter of the Utah Storytelling Guild)

Contact: David Sidwell <dr.davidsidwell@gmail.com>


